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[Survey Overview]

Internet survey

Screening survey (preliminary survey) was first conducted

Method by the Internet survey firm (Micromill, Inc.) utilizing survey
monitor panel the firm maintains and actual survey
conducted to qualified respondents.

Survey .

Period Friday, January 22 and Saturday, January 23, 2021
Male/female 20 years old or older. Travels abroad at least

Sample once every 3 years and intends to travel abroad in the

Qualifi- future.

cation

*For each country, ensure to include at least 30 samples with
experience of visiting the country.

Images held of the countries
Travel intent (sightseeing tour)
[Travel intent: YES] What respondent wants to do at destination

[Travel intent: YES] With whom respondent wants to go
(Accompanying person)

[Travel intent: NO] Reasons not wanting to go
Awareness of 5 tourism resources
Respondent’s taste for displayed images
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Objectives/Outline of
Survey

Overall Flow

Overall Flow
(Conceptual image)

« In anticipation of resurgence of desire to travel in with-Corona and post-Corona periods, conduct a survey
on travel intent among Japanese travelers (general consumers in their 20’s to 60’s who are interested in
traveling) and obtain data that can be used to promote tourism in the ASEAN member countries.

[10 countries subject for the survey]

Brunei Darussalam, Cambodia, Indonesia, Lao PDR, Malaysia, Myanmar, the Philippines, Singapore,

Thailand, Viet Nam

In order to conduct an accurate Internet survey by a company specializing in marketing research, and to investigate
the travel intent of "general consumers who are interested in travel", the survey was conducted as follows:

1. Prepare a survey questionnaire based on objectives and subjects of the survey

2. Conduct an internet survey

3. Collect and analyze responded data, report on findings

Prepare questionnaire Conduct survey

Prepare questionnaire
based on past examples and
preliminary survey

Conduct Internet survey by
research firm.

Collect/Report

»

Tally collected responses,
analyze and report.

* Internet survey company

Contracted Micromill, Inc., one of the
most experienced marketing research
firms and listed on the first section of
Tokyo Stock Exchange, to conduct an
internet survey.
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Survey Method

Survey Period .

Friday, January 22, 2021 through Saturday, January 23, 2021

Conduct screening survey utilizing questionnaire panel maintained by the Internet survey firm (Micromill, Inc.) (Preliminary survey)

+ Males and females over 20 years of age, making travel abroad at least once every 3 years and intending to travel abroad in the future.

Respondents

Conceptual image of the survey

Panel maintained by survey firm (Survey respondents)

66 GG

G )
&?m?n&?m?n&?m?n

1. Conduct screening against entire panel to
extract appropriate respondents.

Screened respondents

2|

Questionnaire

2. Conduct actual survey against
selected respondents

Returned samples: 1,040
Questions: 18

Screening sample size: 200,000
Screening questions: 3

* This report carries findings of 10,000 samples of 200,000 samples surveyed in the preliminary survey.

Ensure to include at least 30 respondents who have visited the respective countries.

Questionnaire respondents allocation

Brunei Darussalam 31

Cambodia 31

Indonesia 31

Lao PDR 31

Malaysia 31

Myanmar 31 20 and over
Philippines 31

Singapore 31

Thailand 31

Viet Nam 31

M 20’s 73 20's
M 30's 73 30's
M 40’s 73]  Male 40's
M 50's 73 50's
M 60+ 73 60+
F 20's 73 20's
F 30's 73 30's
F 40's 73| Female 40's
F 50's 73 50's
F 60+ 73 60+
Total 1,040

Normal frequency
for overseas travel:
Once every 3 years

or more

YES

YES Have future overseas

YES travel intent

YES (Respondents
selecting one of the

YES fnl\nwing)

YES

YES (1) Want to travel
abroad, regardless of

YES destination, once

YES restrictions are lifted.

YES

(2) Want to travel
abroad once travel

restrictions to

county/region | want to
0 are lifted.

(3) Want to travel

labroad once COVI-19
vaccine is available

and treatments

lestablished.
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Question content (1)

Question content (2) Purpose of question

SC1 Al SC SAMT Usual frequency of traveling (domesticloverseas) )Ifg; rs‘electing respondents for actual survey. Qualification: A person making 3 or more Travel abroad per
Sammening e s R LT
i i isi ; For selecting respondents for actual survey. Use to identify Have visited/Never visited. Number of
?ﬁﬂ’lﬁﬁnaw c2 AISC SAMT [10 subject courtries] Visit experience respondentsg havﬁ]g visited a subject Haio 0 bé S6t 8 NinO or more.
L1 PO
Identify whether respondent still intends to make Travel abroad in the future or not. Persons with intent of
SC3 Al SC SA Travel abroad intent making Travel abroad to be survey subjects.

*Assuming that some persons with frequent Travel abroad experience may not intend to make Travel
abroad in'the future

0 or more for each nation.

Persons responding “Have visited” in SC2.

Detail information on past Travel abroad

Q1 (by nation) experience [By each on 10 countries] Number of visits Collect information on number of visits to target country

@ RS e ey mocnamen  GEEEERERIREGEL

Q0 fopeeonsn Hoveiad 52y Dol momaton onpost e 30525 g s 1counves Pupss s Rl RSNV e vttt

. e

'C'J;"”'”"ﬁ)éy'r%gégiééésﬁéﬁ&{ﬁg‘ﬁa”v'e"v'i's'i{é&?v'i'n'éééﬁ """ | 5 ;e'p{éiii}e}ilfég}ﬁé{ién'}Jﬁ'ﬁafs'iﬁ;vle]';&'a;é [ByeachonmcoumneslReasonsforse|ecmgdesmamnCFg)eII%cotr:gfg,rnmharggﬂI&r;r‘?lgﬁsor(\gIgrplsyeloenc%wglggtselns?ttlonoftravel """""""""""""""""""""""""""""""

® (Pbeyr?]%rglsé ;éls'ééh'&{ﬁé""#{a”vé Vsled nSC2. | eD Xe;glrllghfgématlon onpast Travelabroad gy gach on 10 counties]Salsyng facors Cs)élres(grigf%rnmhaé:gﬂlagfelcstl%rstgorggﬂ/ tgnb&es?gg{yvllns%m tepastist

O Pamorsresondo Hareled nSCE gyt Ol fmaton on s Tl 40y g on t0convesUrelsgtockrs G omaion s g ot s gt

@ ow AW Understand avarenessof aret conty [y ach on 10caunes] Imge of heconty Colectnormatn on mages held by esporcenis ofeachcaunty.

© oa ST Undersandawarenessofrgetcouny By eachon counves Vitment Collctnformaton on lnt 0 ave o respecive counves o sghsesngpupose.
ACRUAI SUIVEY -+ e et emee e ettt oot oot oot e oo

e Q10 (F;)eyr?‘%rt\i%r?)electing “Haveintent to visit'in Q9. \aMT  Understand awareness of target country L%)(Jgg?h on 10 countries] What you want to do in the Collect information on what travel intending respondents want to do at the destination country.
Q1 1 E;;’%%T%ﬁf'ecnng Have intent to visit'in Q9. \aMT  Understand awareness of target country  [By each on 10 countries] Who will accompany the visit  Collect information on with whom respondents want on travel: Family, friends, etc.
a2 Fersonssekcng Havinent USK 0 C5. AT Uncrstond avarenes of gt comy (B SEENOn (0 ounves] Resonsor st Pl R N e e i e

Q14 All SAMT Have respondent choose the photo image that he/she likes the best,. Show 3 photos for each of the 10

countries.

) . o In view of Covid-19 pandemic and warnings issued on infection prevention measure, collect information on
Q17 All MA/SA Intent on travel in general Key factors when selecting travel destination key factors in selecting travel destination Countries. Prepare one that asks respondents to list all factors
................................................................................................................................................................................................... that are important and another that asks for the mostimportant factor.
Q18 All MA Intent on travel in general Changes in lifestyle/behavior Collect information on traveler awareness.

*Question format detail
SA: Single answer MA: Multiple answers MT: Matrix format (Table)
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1. Basic Attributes 8Screening Survey)
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Have children or not

Age group Gender Marital status
23.0 226
195 19.4
15.5
Female {50.0% 50.0%| Male
Married
20's 30's 40's 50's 60+
Age Group
Male Female
11.6 11.0 11.4 11.6
9.9 96 [ | 9.7 9.7
7.9 7.6
With children
20s  30s 40's 50's 60+ 20s  30s 40s 50's 60+

38.3%

Single

No child

Hokkaido
Tohoku

Kanto

Chubu

Kinki

Chugoku
Shikoku
Kyushu

n=10,000
Unit: %

Residing region

4.6%

5.1%

38.5%

24%

8.5%
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Survey Findings > Respondent Attributes/Travel Intent [\9 9

1. Basic Attributes (Screening Survey)
CENTRE
n=10,000
Unit: %
Occupation Household Annual Income Usual Travel Frequency
Domestic Travel Travel abroad
Civil service 4.1% : 3.0%
Management / ;= 1.4% =—=—— Under JPY 2 mil. 6.4% o
_Executive o7
Office wor.ker 14.5% 4.2%
(clerical) JPY 2-4 mil 18.5% 2 times or more per year !
Office worker
(technical)
JPY 4 -6 mil. 20.5%
Office worker
(others)

About once a year

Self-employed
Freelance JPY 6 -8 mil.
profession
Housekeeper 16.3% JPY 8-10 mil. About once in 2 years
) About once in 3 years
JPY 10 -15 mil. About 45
out once every 4-5 years
‘ JPY 15 mil or more 1.9% vy
Part time 14.9%
Do not know 12.0% Less than once every 5 years
Student
Others
Unemployed No reply 12.5% No plan to travel to begin with

Copyright © 2021 ASEAN-Japan Centre All Rights Reserved.
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1. Basic Attributes (Actual survey)

CENTRE

n=1,040
Unit: %
Age Group Gender Marital Status Residing Region
27.1
. - 0 —
Hokka|do/ = 050 = 2.5% _|
20.4 Tohoku
18.5 18.4 Single
15.6 Femal
emale [44.5%
Male 62.9%
Married
Kanto 50.0%
20's 30's 40's 50's 60+
Age Group Have children or not
Male Female
Chubu
15.3
11.8 11.8
10.8 98 [ . — -
8 78 77 =L 88 With children 48.8% Kink
No child
Chugoku \
Shikoku ~
Kyushu 5.7%
20's 30s 40s 50's 60+ 20's 30's 40's 50's 60+

Respondents: Travel overseas at least once every 3 years and intends to Copyright © 2021 ASEAN-Japan Centre Al Rights Reserved.

travel overseas in the future.
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n=1,040
Unit: %
Occupation Household Annual Income Usual Travel Frequency
Domestic travel Travel abroad
Civil service 4.8% Under JPN 2 mil. 2.9%
Manageme_nt/ 3.1%
executive . .
JPN 20-4 mil. 14.7% 2 times a years or more 20.9%
Office wo.rker 21.5%
(clerical)
JPY 4 -6 mil. 17.1%
Office worker 2 timer per or more 66.5%
(technical)
. About once a year 39.7%
JPY 6 -8 mil.
Office worker
(others)
Self-employed JPY 8-10 mil.
Freelance profession 2.5%
JPY 10-15 mil.
Housekeeper 13.4% m
About once every 2 years 20.8%
About once a year
JPY 15 mil or more 6.4%
Part time 10.0% About once every 2 years 24.5%
Do not know 8.6% About once every 3 years
Student

About once every 4 -5 years
Others

\bout once every 3 years
No reply 12.0% Less than once every 5 years 4.6% 1.4%

No intent to travel to begin with \| [EEWIASSNENS 0.5%

Unemployed

* Qualifying conditions for actual survey
respondent: Travel overseas once every 3 years or
more. Therefore, travel frequency of respondents
must be once every 3 years or more.

Respondents: Travel overseas at least once every 3 years and intends to travel overseas Copyright © 2021 ASEAN-Japan Centre Al Rights Reserved.
in the future.



Survey Findings > Respondents Attributes/Travel Intent
2. Intent to Travel Overseas in the Future
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[syuspuodsai AeAins [enjoy]

We asked 10,000 persons (person with no intent to travel overseas included), male and female, over 20 years of age whether he/she intends to travel overseas in
the future and found that the younger the more positive towards travel abroad. M20's returned the highest for “Want to go right away” (11.8%). This age group is
likely to be the first to move when restrictions on travel abroad are lifted. On the other hand, more than 20% of M/F 60+ responded as “Used to make travel abroad
before, but | do not think | will make another travel abroad again,” (the highest among age groups), indicating that even if restrictions on travel abroad are lifted, the
senior segments may not travel abroad as before.

Intent to travel overseas in the future (Screening survey)

Q. Do you want to travel abroad for sightseeing in the future? Please select the answer below that best expresses your current feelings.

peo.qe [3ABJ) 0 pus)u|

| Male | | Female |

987

966 1142 969

10,000

As soon as the travel restrictions are lifted, 1160 963

| want to travel abroad and | am do not really

mind where | go

| want to travel abroad when the travel restrictions
for the country/region | want to go are lifted

| want to travel abroad once COVID-19 vaccine
becomes available and treatment methods

established.

Even if travel restrictions are lifted and vaccines
are being developed, | don't think | will travel

abroad for the time being.
| used to travel abroad, but | do not think | willl “la7% e N
doit anymore. 1269 g
L 8% . |6.1% B .
| never travelled overseas before, and | do not 38.7% 40.1% 43.1%
’ 9 2 0/0 : 35.5%
think will do so in the future either. S 34.5% 29.9% ’ 31.8% 34.0% 34.1% 31.9%
Others \ | o I e | o b d oo L] T e
—10.9% —= 0.4% === 0.7% 0.9% 1.0% 0.7% 1.3% 1.2% 0.7% == 0.6% = 1.0% L—
Total 20’s 30’s 40’s 50’s 60 + 20's 30's 40’s 50’s 60+

Copyright © 2021 ASEAN-Japan Centre All Rights Reserved.



Survey Findings > Respondent Attributes > Travel Intent [@.‘a
3. Form of Travel Abroad/Information Gathering, Important Factors in > 13
making Travel abroad e

+  We asked respondents qualifying for the actual survey on their normal form of travel abroad. “Book and purchase airline tickets and hotel
separately” scored the highest with 42.1%, followed by “Package tour with airline tickets and hotels” with 37.4%. “Tour with local guide and tour
conductor” was used more frequently among 60+ and females tended to use this form more than males. More males tended to use “Book and
purchase airline tickets only” and “Book and purchase airline tickets and hotel separately” than females.

Frequently used form of travel abroad (Actual survey)

Q. What form of travel do you usually use when you travel abroad? Please only tell us the form you use the most.

Book and purchas Book and purchase Package tour with Tour with local guide | don't know because | do not
L airline tickets onlye- airline tickets and = Airline tickets and hotels c and tour conductor [ others [ make my own reservations
hotel separately
Total (n=1,040) 7.7% 42.1% 37.4%
0.1%
Male 20’s (n=81) 11.1% 42.0% 37.0% IE
1.2%
Male 30's (n=112) 13.4% 40.2% 38.4%

Male 40's (N=102) 8.8% 52.9% [ [3.9%]

1.0%
Male 50's (N=123) 7.3% 52.8% 31.7% 4.1%] 3.3%
0 804
Male 60+ (=159)  [RORLL 47.8% 28.3% 16.4% []
1.3%
Female 20's (N=81) 12.3% 40.7% 43.2% 1.2%
2.5%
Female 30's (N=80)  [EROLL 43.8% 37.5% 75% | 63% |
Female 40's (N=90) 11.1% 34.4% 40.0% 89% | 5.6% |
Female 50’s (N=89) 38.2% 47.2% 11.2% 2.2%
Female 60+ (N=123) 25.2% 44.7% ] 23.6% |4.1%]

Respondents: Travel overseas at least once every 3 years and intends to Copyright © 2021 ASEAN-Japan Centre All Rights Reserved.
travel overseas in the future.
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3. Form of Travel Abroad/Information Gathering, Important Factors in > 14
making Travel abroad oame

+  We asked respondents in the actual survey how they obtain information on travel aboard. “Travel magazines (including electronic version)” was used most
frequently (52.0%), followed by “Online blogs and review sites” (48.7%). Preference varied with gender and age. Among F20'’s,”Social media”(59.3%) was followed
by “Word-of-mouth by family, friends and acquaintances” (53.1%), while “Travel agency website” and Newspaper articles and advertisement” were more frequently
used among MF60+ compared to other age groups, indicating that it is advisable to employ PR media appropriate to each age group.

Gathering Information on Travel Abroad (Actual survey)

Q. How do you normally get information on overseas travel? Please give all applicable answers.
52.0

(%) 48.7
33.8
316 30.2 29.7
i 26.7
18.4 17.6

| —

s=d [Ze) — © = —“Cs3d 932a- — s=9Q o S 1w Q= = o =359 =

£33 g3 3 8§35 Sp32s 8282 2T 83¢5 =28 €3 g3 g 2338

S&82 3 3 53¢ 30388 38553 3 523 &g¢5 R 335 2 3333

S S = b 5 @ 4 == o NDRCS a S S 9 = = < 3 7S » =

2 5 3 o Q S & o _ Qoo NRo=3 > = g 8 3 [=} @D © Do a

@ <3 Q = _>0238 =538 ) —@ 3 o ER- s ez g =°

Ifn>30 o Q 8 ] 323 5533888335 = o D= p = & 3 S 3 3
[Difference in ratinl g %‘ g ‘~(<) 8 % i E %— E ‘é’ g 8 i g © 8 H ﬁ =, ‘: 8 (':_’n— % g Z §_

= > = S N = =N =

Total -10 points S 2 a 3 g gFees 533 Szs &5 5 = 28 3

Total +5 points = @ g = b; = =3 S e H @ 3 o 8

Total -5 points = T 3 Do 3 » 8 & = 8 e 2
Total -10 points = = o= = o » 39

n= - - -
Total (1,040) 52.0 48.7 40.8 38.8 33.8 31.6 30.2 29.7 26.7 18.4 17.6 1.1 2.8
g Male (577) 513 470 38.5 31.7 37.8 34.7 29.6 28.1 25.8 173 20.6 0.9 3.6
& Female (463) 52.9 50.8 43.6 475 28.7 27.9 30.9 31.7 27.9 19.7 13.8 1.3 1.7
20's (162) 43.8 37.0 35.2 43.2 35.2 20.4 18.5 25.3 46.3 21.0 14.2 0.0 25
30's (192) 51.6 49.5 32.8 42.7 38.0 234 22.9 26.0 37.5 19.8 120 2.1 4.7
t§ 40's (192) 51.6 56.8 40.1 39.1 35.4 32.3 328 30.7 28.1 13.0 14.6 0.0 3.1
50's (212) 53.3 56.1 38.7 37.3 36.3 434 34.0 37.3 23.1 15.6 17.0 0.9 09
60 and over (282) 56.4 43.6 51.4 34.4 27.0 34.4 37.2 28.4 9.9 216 25.9 1.8 2.8
M20's (81) 38.3 272 32.1 33.3 444 27.2 19.8 21.0 33.3 19.8 19.8 0.0 3.7
M30's (112) 51.8 46.4 348 33.0 438 26.8 26.8 30.4 33.0 16.1 16.1 1.8 54
M 40's (102) 52.0 54.9 37.3 39.2 37.3 32.4 32.4 29.4 36.3 14.7 13.7 0.0 5.9
@ |[M50s (123) 51.2 55.3 32.5 29.3 35.0 48.0 30.9 333 244 15.4 22.0 0.8 1.6
>
g M60+ (159) 57.2 45.9 49.7 27.0 32.7 35.2 34.0 25.2 11.3 20.1 21.7 1.3 25
= F20's (81) 49.4 46.9 38.3 53.1 25.9 13.6 17.3 29.6 59.3 22.2 8.6 0.0 1.2
e F30's (80) 51.3 53.8 30.0 56.3 30.0 18.8 17.5 20.0 438 25.0 6.3 25 3.8
F 40's (90) 51.1 58.9 433 38.9 33.3 32.2 33.3 32.2 18.9 11.1 15.6 0.0 0.0
F 50’s (89) 56.2 57.3 472 48.3 38.2 37.1 38.2 427 21.3 15.7 10.1 1.1 0.0
F 60+ (123) 55.3 40.7 53.7 43.9 19.5 33.3 415 32.5 8.1 23.6 23.6 24 3.3
Respondents: Travel overseas at least once every 3 years and intends to Copyright © 2021 ASEAN-Japan Centre All Rights Reserved.

travel overseas in the future
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3. Form of Travel Abroad/Information Gathering, Important Factors in > 15
Traveling abroad e

+  “Good public security” scored the highest (63.9%) for important factor in travelling abroad, as well as for the most important factor (24.3%). Factors
related to safety and security in travelling abroad, i.e. public security and infection prevention measures, were concerns particularly among females.
When travel abroad is resumed, more than ever, it will be important to provide accurate information on safety and infection preventions measures in
place at destination countries.

Important Factors in traveling abroad (As many as applicable/Only one) (Actual survey)

Q. What do you value when you consider traveling abroad? Answer everything you value. Also, please tell us the thing you value the most.

" 639

45.8 44.7 44.6
1 ] 497 39.1 39.0 384 37.0 |36.3 35.9
30.5
271 263 259 251

203 180 17.4 17.2
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(As many as
applicable)

Total (1,040) | 639 458 447 446 407 391 390 384 370 363 359 305 271 263 259 251 203 180 174 172 143 140 140 127 120 105 75 45
g Male (577) | 586 412 411 428 385 322 357 343 295 328 324 256 220 218 227 213 201 199 166 203 158 137 130 130 92 101 94 57
a
2 Female (463) | 706 514 492 469 434 477 432 434 464 408 402 365 335 317 298 298 205 156 184 134 125 145 153 123 156 110 52 30
(Only 1: The most important factor)

Total (1,000 243 60 80 102 74 50 28 49 34 16 16 30 1.2 1.0 17 38 23 11 1.0 13 15 09 18 06 06 11 0.7 04

Respondents: Travel overseas at least once every 3 years and intends to Copyright © 2021 ASEAN-Japan Centre Al Rights Reserved.
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4. Mindset on Everyday Life

CENTRE

. We asked respondents on their current feelings and behavior. “I really want to travel, but worry about what people around me might think, so refrain from both domestic and overseas travel
now.” scored the highest with 47.9% and detail breakdown showed that the older the respondents, higher the scoring. Although respondents may be refraining from making travels abroad
for the time being, M 20’s and F20'’s returned high scorings for “Collecting information on the Internet”. However, 9.5% of the respondents chose “Desire to travel abroad is dwindling”, an
indication that although some may still be harboring desire to travel abroad, their desire to do so may dwindle depending on things develop in the future. Therefore, it can be said that it is
important to maintain connection by continuing to communicate information even during period when people are refraining from travelling. In addition, it was notable that more than 2 times
more respondents chose “'| actually want to meet people and communicate face-to--face” over respondents preferring “I feel that communication with people online is enough.”

Current feelings and lifestyle/behavior (Actual survey)

Q. Please tell us about your personal feelings. Have you changed your behavior or feelings lately? Please give all answers that best express your feelings and actions right now.

Travel related Lifestyle Mindset
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Total (1,040) 479 41.3 19.8 12.8 12.5 9.5 76 26.2 23.5 20.7 16.5 71 7.0 25.3 23.8 14.9 14.1

M20's (81) 23.5 284 21.0 16.0 18.5 12.3 14.8 30.9 21.0 23.5 22.2 173 13.6 24.7 29.6 14.8 21.0

M 30's (112) 31.3 339 18.8 15.2 17.0 134 15.2 214 22.3 17.9 134 125 9.8 214 23.2 125 125

M 40's (102) 43.1 34.3 20.6 21.6 16.7 10.8 10.8 23.5 21.6 21.6 176 10.8 10.8 284 23.5 15.7 12.7

& M50's (123) 45.5 42.3 20.3 17.9 13.0 6.5 9.8 171 27.6 211 19.5 5.7 9.8 27.6 171 138 13.0

% M 60+ (159) 50.9 459 22.6 8.2 11.3 10.1 5.0 23.3 16.4 15.1 132 2.5 44 22.0 214 17.6 11.3

@ F20's (81) 43.2 51.9 18.5 14.8 1.1 13.6 49 29.6 37.0 35.8 19.8 74 3.7 33.3 321 14.8 18.5

5 F 30's (80) 57.5 45.0 21.3 10.0 75 75 5.0 36.3 26.3 32.5 25.0 75 3.8 18.8 17.5 225 21.3

F 40's (90) 53.3 43.3 16.7 10.0 10.0 10.0 5.6 26.7 25.6 15.6 111 5.6 6.7 27.8 26.7 10.0 144

F 50's (89) 67.4 43.8 16.9 11.2 11.2 56 45 34.8 20.2 20.2 124 1.1 5.6 27.0 23.6 7.9 13.5

F 60+ (123) 60.2 431 19.5 5.7 8.9 6.5 1.6 26.8 22.8 13.8 15.4 49 3.3 244 27.6 17.9 9.8
Respondents: Travel overseas at least once every 3 years and intends to Copyright © 2021 ASEAN-Japan Centre Al Rights Reserved.
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1. Visit Experience for the 10 ASEAN Countries

&
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Malaysia (11.9%).

n=10,000

Have visited /

Have not visited

2.0%
[

5.4%

Visitation experience of respective countries (Screening survey)

10 ASEAN countries

[REF] Other regions/ countries

We asked 10,000 people, males and females, over 20 years of age throughout Japan on their experience of visiting the 10 ASEAN countries and
other regions/countries and found that Singapore scored the highest of the 10 ASEAN countries with 19.7%, followed by Thailand (16.9%) and

98.0% 7.49 19

VT WO R 58,10, A% 99.0% 91.2%
' 80.3% 83.1%

73.5% 72.0% 73.2%

1 65.9% 1 646% 1
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1. Visit Experience for the 10 ASEAN Countries

Examining people who responded as having visited the 10 ASEAN countries by gender showed that, with the exception for Singapore, more males
than females responded YES. Males accounted for more than 60% for Brunei Darussalam, Lao PDR, Myanmar and the Philippines, significant
difference. For regions/countries other than the 10 ASEAN countries, more females responded YES for Hawaii, Europe and Korea/Taiwan

Visit experience for respective countries / gender ratio (Screening survey)

[REF] Other regions/ countries

10 ASEAN countries

Number of respondents
with visitation experience
among n=10,000 — 197 545 1,078 256 1,190 288 796 1,972 169 885 2,647 3,414 2,798 3,538 2,683

47.9% 48.3%

Male
0 [}
479%  46.9% 48.19%  921%  521%  517% g
Female 27.9% 28.9% 31.6%
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2. Findings for the 10 Countries: Satisfying Factors, Images of Country, etc.

CENTRE

+  We asked respondents who have visited the respective countries on what they found satisfying and unsatisfying. “Scenery/atmosphere”, “’Food/cuisines”,
“Sightseeing/historical sites” scored well as satisfying factors. These 3 factors are also among the top choices in the preceding question: “Important factors for
travel abroad”. Therefore, these factors can be appealed aggressively in advertising. "Safe and good public security” ranked high.

«  As for factors found unsatisfying, “Nothing in particular” ranked among the top 3 for every country. On the other hand, “Public security” was ranked high in many
countries. The survey indicated that “Safe and good public security” is top priority when considering oversea travel. Therefore, it appears that measures to ease
concerns that travelers hold for public security abroad will be required.

Satisfying factors / Unsatisfying factors Listing for 10 countries (Top 3)

Brunei Cambodia Indonesia Lao PDR Malaysia Myanmar Philippines Singapore Thailand Viet Nam
Darussalam

Number of

visitors 78 222 350 121 381 129 293 561 539 364
(Respondents)

(IJl Public security Sightseeing | Natural scenery History / Culture LI History / Culture Cost SRy Food / Cuisines Food/ Cuisines

» historical sites Atmosphere Atmosphere
QD
=
S o Scenery / Sightseeing / Scenery / Scenery / Scenery /
= il i i 1
a g 2nd Food/ Cuisines History / Culture Atmosphere historical sites Natural scenery Atmosphere NEAOEIREN I Public security Atmosphere Atmosphere
o' @9,
(2]
5]

Sightseeing / Scenery / Sightseeing / Scenery / Sightseeing / Sightseeing /

3rd historical sites Atmosphere gectlislisnery Natural scenery bedlieR R historical sites Atmosphere Accommodation historical sites historical sites
1st  Food/ Cuisine Nothllng in Noth.lng in Noth.lng in Noth'lng in Noth.lng in Public security Nothllng in Noth.mg in Noth.mg in
= particular particular particular particular particular particular particular particular
g _
a 5 Interaction Access to Souvenirs and Nothing in
<% 2nd  /contact with Public security ~ Public security - Public security g Cost Public security ~ Public security
3 o destination products particular
Q & locals
a
o Nothing in Interaction Interaction Experience/ Experience/
- 3rd a rticdqlar Food / Cuisines  Food / Cuisines  /contact with Public security [contact with Food / Cuisine activities at Food / Cuisine activities at
P locals locals destination destination
Respondents: Travel overseas at least once every 3 years and intends to Copyright © 2021 ASEAN-Japan Centre Al Rights Reserved.
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2. Findings for the 10 Countries: Satisfying factors, Images of Country, etc.

CENTRE

«  We asked respondents in the actual survey of images they hold of the respective countries. Cultural history and beautiful sceneries of the respective
countries, e.g. “Beautiful nature/scenery”, “History /Culture”, “Sightseeing /historical sites” etc., appear to be have disseminated among respondents.
Yet, “Hold no particular image” ranked into the Top 5 for 7 countries. Therefore, there is a need to further communicate attractions of each country
and ensure that travelers receive such information.

Images of the respective countries Listing for 10 ASEAS countries (Top 5)

Brunei Cambodia Indonesia Lao PDR Malaysia Myanmar Philippines Singapore Thailand Viet Nam

Darussalam

Has attractive Has charmin
Do not have any sightseeing spots Do not have any g

Beautiful nature 2 B HETTS 1T Beautiful nature

. . . . . . beach resorts i Rich in history .
1st impression / such as places of impression / impression / . st Clean cities Delicious food
) and scenery and scenery (Tied for 1°t and and culture
Do not know interest and Do not know Do not know 2y
historical sites
Do not have any
impression /
. T . . Donothaveany . . . T
Beautiful nature  Rich in history and Has charming Beautiful nature . . Rich in history and Do not know Safe and good - Rich in history and
impression / ’ & . ) Delicious food
and scenery culture beach resorts and scenery culture ((Tied for 1%and public security culture
Do not know )

Has attractive Has attractive
Do not have any sightseeing spots  sightseeing spots

Rich in history and Rich in history and Rich in history and Rich in history and Beautiful nature  Beautiful nature

impression / Beautiful cityscapes such as places of such as places of
culture culture culture culture and scenery and scenery . ;
Do not know interest and interest and
historical sites historical sites
Has attractive Has attractive
Beautiful nature sightseeing spots sightseeing spots . Refined Beautiful nature  Beautiful nature
4th Can relax such as places of Can relax Can relax such as places of Lively
and scenery ; . atmosphere and scenery and scenery
interest and interest and
historical sites historical sites
Has attractive .
. Do nothave any . ! . Can enjoy
, Has festivals and . . sightseeing spots Has festivals and . . .
Has unrivaled " impression / . " . Has charming shopping for misc.
. traditional such as places of Delicious food traditional Can relax Feels luxurious .
charming places : Do not know ; . beach resorts goods unique to
performing arts interest and performing arts
S the country
historical sites
Respondents: Travel overseas at least once every 3 years and intends to Copyright © 2021 ASEAN-Japan Centre Al Rights Reserved.
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[Looking ahead on travel abroad in the future]

We asked respondents on their feelings towards future travels abroad in this survey and found that the younger, the stronger the desire. 6.5% of the entire respondents
responded that “As soon as the travel restrictions are lifted, | want to travel abroad and | do not really mind where | go.” with 11.8% of male respondents responding so. It
appears that the long term of travel restrictions under COVID-19 pandemic is fueling latent desire to travel abroad regardless of destination or purpose. 20’s and 30's
age groups, segments likely to be the first to make a move once restrictions on sightseeing travels abroad are lifted, are currently refraining from travelling, yet many of them
responded that “Desire to travel abroad is rising and started to look up overseas information”, indicating that communicating information to these segments now to imprint
awareness as potential destination for overseas travel will prove to be very beneficial.

»  Objective of travelers is “to just travel overseas”. Therefore, the sooner travel restrictions are lifted and tourist from abroad accepted, higher the probability than
before for them to select countries or regions they would not have considered previously for being perceived as “niche” locations.

On the other hand, an unignorable proportion of respondents, about 20% of male 60+ and female 60+ segments, responded as “Used to travel abroad before, but do not
think | will do so anymore”, indicating that behavior among the senior segments may turn out to be different than before after overseas travel restrictions are lifted.
Countries and regions that have targeted the senior segments may need to consider implementing alternative measures to draw the senior segments.

As for key factors in oversea travel, response rate to safety and security of travel concerns, such as public safety/security and infectious disease prevention
measures, tended to be high among females. It was verified in this survey of the respective countries that, with the exception for Singapore, males returned higher
visit experience rate and tourism resource awareness rate than females. If the ASEAN countries intend to target female segments after travel restrictions are lifted,
communicating accurate information related to safety/security and infectious disease prevention measures, utilizing female segment targeted advertisements, media and
means, will be more critical than before.

>  Normal means for collecting overseas travel related information among females 20’s are “Social media” (59.3%) and “Word-of-mouth from family, friends and
acquaintances (53.1%). Male/female 60+ segments tend to rely more on “Travel agency website” and “Newspaper articles and advertisements” compared to other
age groups.

> Indeploying future overseas travel promotion, it will be important for each county to take into account images held by potential visitors and factors found to be
unsatisfying and to communicate measures that compensate weak points, as well as providing accurate information on the locality. Success will depend
on how well concerns held by potential visitors can be alleviated.

Prolonged movement restrictions and self-restraintimposed by COVID-19 pandemic brought about shifts in paradigm, i.e. remote work and online conference becoming more
prevalent. Digital tools are commonly used than before. We asked respondents harboring intent to make oversea travel in the future of their current feelings and behavior
under such social conditions and found that more than twice as many respondents responded as “Prefer to communicate face-to-face” over “Online communication is
sufficient” even after proliferation of digital tools. This trend was particularly high among female respondents. In addition, more than 25% responded as “| like to go and see
for myself what | saw in online videos and images’, indicating the desire to move about and travel to “See with own eyes at the locality” does not dwindle even if
information are available from videos and photo images. However, it should be noted that 9.5% responded as “Desire to travel overseas is dwindling”, indicating that
although some may still be harboring desire to go at this point in time, such desire may dwindle depending how thing develop in the future. It can be said that it is
important to maintain communication with travelers by disseminating information so as not to sever connection with them and sustain desire to travel among travelers.
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